Tourism supports 1in every 15 jobs, employing about 127,500 — up 18.4%
since 2004.

In 2011, the tourism industry generated $14.6 billion in revenue, a 37.7%
increase over 2004.

Tourism generated a direct contribution to B.C.’s gross domestic product of
S7.1 billion (2007 constant dollars), an increase of 13.1% from 2007.

Encouraging . Enriches
Tourism =) Jobs R EH Communities

LA T LR 204 20 Fh20 B Yhd tith At

Most tourism businesses are locally-owned small and medium enterprises that directly contribute to the local community economy.

Nearly half the tourism businesses (42%) are located outside the Vancouver-Lower Mainland region. Vancouver
Island (16%) and Thompson-Okanagan (13%) have the largest number of businesses outside the Lower Mainland.

While the largest share of jobs (64%) are in the Vancouver-Lower Mainland region, the fastest growth over the last decade has
been in the Cariboo Chilcotin Coast (up 50%) and Vancouver, Coast & Mountains (up 19%).

Telling the stories of local natural and human culture to visitors helps preserve that heritage for future generations of local residents.
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A great place to live is
a great place to visit.

INFOGRAPHIC CREATED BY THE PROVINCE OF BRITISH COLUMBIA, CANADA FOR THE MINISTRY OF JOBS, TOURISM
AND SKILLS TRAINING AND MINISTER RESPONSIBLE FOR LABOUR.

BRITISH SOURCES: “Value of Tourism 2014:A Snapshot of Tourism in BC” and “The Value of Tourism in British Columbia: Trends from 2003 to 2013”;
COLUMBIA Destination BC/Ministry of Jobs, Tourism and Skills Training and Minister Responsible for Labour.






