How To:
Develop and Use a Sell Sheet

B.C. Ministry of Agriculture and Food Market Readiness Series

Create a professional, effective sell sheet that communicates product details, captures buyer interest, and supports
sales efforts. A well-crafted sell sheet serves as a powerful marketing tool to showcase your product and drive
purchasing decisions in both domestic and export markets. For insights on aligning your sell sheet with broader

marketing strategies, refer to How to Develop a Strong Brand for Your Product.

1. What is a Sell Sheet Used for and Why is it

Important?

A sell sheet is a high-quality, one-page promotional
document that highlights your product’s key details in a
concise, visually engaging way.

Serving as a powerful marketing tool, a well-crafted sell
sheet attracts buyers and drives sales.

Key Uses:

 Attract Retail Buyers: Summarizes product highlights
to show how it fits their needs.

» Support Sales Pitches: Serves as a tangible
takeaway during sales meetings —learn more in How to
Develop and Deliver a Sales Pitch for Your Product.

» Trade Show Handouts: Offers a quick reference for
buyers evaluating multiple products.

* Digital Marketing: Shareable via email, websites, or
social media to engage remote buyers. —optimized tips
can be found in How to Develop and Use a Social
Media Marketing Plan.
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Tip: Always keep a few sell sheets handy—you never
know when you'll meet a potential customer

2. What to Include on a Sell Sheet

Your sell sheet should include the following elements to
ensure clarity, professionalism, and effectiveness:

Company Name and Logo: Clearly display your brand
identity.

Product Name and Image: Use a high-quality image,
preferably in its packaging.

Product and Company Description: Focus on unique
features and benefits (e.g., organic, locally sourced).

Target Segments and Sectors: Clearly state the
market segments or sectors your product serves (e.g.,
retail, foodservice, healthcare). Highlight how your
product aligns with their needs.

Key Specifications: Include details like size, weight,
shelf life, and ingredients.

UPC Code: Provide a scannable barcode for inventory
management —refer to How to Sell Your Product to a
Distributor for more on meeting distributor
requirements.

Certifications: Highlight key certifications like " "Non-
GMO," or "Gluten-Free and other category specific
certifications.

Customer Testimonials: Showcase positive feedback
from existing customers or buyers within your target
sectors to build credibility and demonstrate success.

Contact Information: Include your email, phone,
website, and social media channels for easy follow-up.
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Should You Include Pricing?
The general recommendation is no.

Including pricing on your sell sheet can limit its flexibility
and is not an industry standard. Product pricing often
varies depending on buyer type, contract terms, order
size, and market segments. Leaving pricing off allows
for tailored discussions with buyers and keeps your sell
sheet adaptable to various situations.

Additional Components (Optional)
Depending on the target market, consider including:

Distributor Details: List your current distributors for
added credibility.

Minimum Order Quantities and Lead Times: Help
buyers understand purchasing expectations.

Allowances and Promotions: Include general
promotions or special offers, but avoid time-sensitive
details to keep your sell sheet evergreen.

Serving Suggestions: Showcase how your product
can be used, especially for foodservice buyers.

Recipes or Usage Suggestions: Provide creative
ideas for incorporating your product into meals or
experiences.

For a sample sell sheet, please refer to Appendix 1:
Blue Bites Sell Sheet
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3. Design and Layout

The visual presentation of your sell sheet is as important
as its content.

Professional Images: High-quality photos convey
professionalism and make the product appealing.

Eye-Catching Design: Use color, fonts, and layout to
make the sheet visually engaging without overwhelming
the reader. Make sure your font is easily readable.

Minimal Text: Focus on key points and keep the text
concise, focusing on your value proposition.

Tip: Consider creating double-sided sell sheets—use
the back for testimonials, recipes, or additional visuals.
For more guidance on aligning your sell sheet’s visual
identity with your brand, refer to How to Develop a
Strong Brand for Your Product.

4. Customizing Sell Sheets for Markets and

Channels

Different markets and sales channels may require
adjustments to your sell sheet. While the core content
can remain consistent, tailoring the design, language,
and formatting may be necessary based on the specific
market channel (e.qg., retail vs. foodservice) or
geographic location (e.g., inter-provincial vs.
international).

Domestic Market Sell Sheets

» Branding and Language: Use recognizable brand
elements and clear messaging that resonate with
buyers across provinces and regions. Highlight
certifications relevant to national standards (e.g.,
“Canada Brand”).

Adapt for cultural relevance, including imagery and
language. Provide translations if targeting non-English-
speaking regions.
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International Markets

 Cultural Relevance: Adapt imagery and language to
fit cultural norms and consumer preferences in your
target markets.

 Translations: Provide translations if targeting non-
English-speaking regions.

* Packaging Variations: Some markets prefer
alternative packaging or case sizes. Include both metric
and imperial measurements if necessary.

* Regulatory Compliance: Ensure packaging and
labeling meet international standards—refer to How to
Navigate Export Market Regulations and
Requirements.

, ) Sustainable Canadian
Agricultural Partnership

4. Conclusion

Market Channels

Retail: Emphasize consumer appeal, eye-catching
packaging design, and in-store benefits such as shelf
visibility and easy stocking.

Food Service: Focus on bulk packaging options, cost
efficiency, and product versatility—see How to Sell
Your Product to Institutional and Commercial Food
Service for more.

E-Commerce: Optimize the sell sheet for digital
formats, ensuring it's easy to view online and includes
clickable links for quick purchases—explore more in
How to Develop an E-Commerce Marketing_Plan.

Creating a professional and memaorable sell sheet is a
critical step toward showcasing your product and
connecting with buyers. Tailor your sell sheet to the
needs of different markets and sales channels. Focus
on clear, engaging content, strong branding, and
thoughtful design to highlight your product’s unique
value.

A compelling sell sheet appeals to buyers,
communicates product value, and helps your product
stand out in competitive markets, opening doors to new
sales opportunities.

BRITISH
COLUMBIA

Canada

Funded by the Government of Canada and B.C. under the Sustainable Canadian Agricultural Partnership, a federal-provincial-territorial initiative.
For more information and to explore additional topics within the B.C. Ministry of Agriculture and Food Market Readiness Series,
visit: www2.gov.bc.ca/agriculture-seafood/market-readiness



http://www2.gov.bc.ca/agriculture-seafood/market-readiness
http://www2.gov.bc.ca/agriculture-seafood/market-readiness
http://www2.gov.bc.ca/agriculture-seafood/market-readiness
http://www2.gov.bc.ca/agriculture-seafood/market-readiness
http://www2.gov.bc.ca/agriculture-seafood/market-readiness
http://www2.gov.bc.ca/agriculture-seafood/market-readiness
http://www2.gov.bc.ca/agriculture-seafood/market-readiness
http://www2.gov.bc.ca/agriculture-seafood/market-readiness

How To:

Develop and Use a Sell Sheet

Appendix 1: Blue Bites Sell Sheet

The following Sell Sheet is a fictitious example created for illustrative purposes. Any resemblance to actual
businesses, products, or retail partnerships is purely coincidental. This example is intended to demonstrate best
practices in crafting and delivering a Sell Sheet for food and beverage products.

BlueBites offers delicious, plant-based protein bars
packed with antioxidant-rich blueberries and
wholesome, natural ingredients. Our bars are filled
with protein, fibre, and essential nutrients, providing a
convenient and nutritious snack for health-conscious
consumers.

Perfect for retail, food service, and healthcare
sectors looking to offer nutritious, grab-and-go

options.

BlueBites protein bars are enhanced by locally

Certifications:
Non GMO, Gluten-Free, Vege-Cert, Organic Certified

harvested blueberries, delivering unbeatable flavour,
fibre, and antioxidants in every bite. These bars are
not only delicious but also support local agriculture
and promote healthy living.

100% Plant-Based
e Non-GMO, Gluten-Free, and Dairy-Free

Made with Organic Ingredients
20g of Plant-Based Protein
« Convenient and Healthy Snack

Specifications:

« Size: 50g per bar

» Shelf Life: 12 months

« Ingredients: Almonds, oats, dates, pea protein,

chia seeds, blueberries

Kids and parents love them!"
— John, School Administrator
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