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Value of 
     Tourism 

Tourism contributes more to 
annual GDP than forestry, 
fishing and agriculture 
combined, and is second only 
to Oil & Gas. 

Presenter
Presentation Notes
Tourism is big business in BC and an important economic opportunity. Its growth is fuelled by the pursuit of unique and memorable experiences. A destination's competitive advantage is achieved through compelling marketing, easy access, quality products and excellent service. Part of this advantage is achieved through anticipating and meeting demand for visitor’s evolving travel preferences.Tourism is comprised of a vast and interwoven network of tourism businesses, industry organizations and government agencies – all working together to grow and sustain a dynamic industry that will attract visitors, stimulate economic activity and create jobs. As such, it is a key sector in the success of our economy, and B.C.’s tourism industry continues to show growth in revenues, employment, wages and the number of visitors.�Despite a sluggish world economy, B.C. saw a 7.9 per cent increase in tourism revenues in 2016 over 2015. As another indicator of success,  B.C.’s tourism industry generated $17B in revenue in 2016 with over 19,000 tourism businesses supporting over 133,700 jobs.�



Presenter
Presentation Notes
British Columbians rank tourism top in importance as a primary economic driver and development tool, and governments are increasingly prioritizing tourism as a tool for community and economic development. In a recent BC Chamber of Commerce survey, nearly 90% of the respondents say British Columbia’s visitor economy will become even more important over the next decade. Just under 1,200 businesses of all sizes and business sectors from each region of the province were asked to rank the importance of B.C.’s primary industries over the next 5-10 years. Over half (52%) of respondents pegged tourism at the top, followed by clean technology, health services and international trade.According to the 2016 Local Economic Development in B.C. Survey, after local business retention and expansion, tourism and cultural activities ranked as the top priority for economic development efforts.  So as we can see, tourism and the products and infrastructure to support the sector are top of mind for community and economic developers.Most communities have incorporated tourism development into their community plans. Today we would like to explore why including the RV and Camping sector into that plan would be an advantage to the community.



Growing demand for RV & Camping in B.C.: 
• ICBC shows 32% increase over the past 10 years in number of insured RVs  
• $22.9 million invested into camping by the Province over the next 5 years, 

including 1878 new campsites 
• BC RV & Camping Week proclamation for 4 years 
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Presentation Notes
The Camping and RVing sector has been seeing consistent growth for the past decade. As an indication, ICBC shows 32% increase over the past 10 years in number of insured RVs.  However,  the number of campsites in BC has remained relatively static. There are not enough sites to meet that growing demand, especially in high season in high demand areas of the province. The Province has been concerned about this trend for some time, and in 2008 produced a report providing recommendations for RV park development to addresses a growing shortage. For communities, that growing demand means economic development opportunity.  For the Province, it means working with the tourism sector and with communities to help meet that demand. The goal is to provide the services that our visitors want and to support a vibrant and competitive RV and camping sector in B.C. Meeting visitors’ demand for travel experiences helps maintain BC’s advantage in the increasingly competitive global tourism industry.Over the past two years, Destination BC, in partnership with the Ministry of Tourism, Arts & Culture and regional destination management organizations, have been engaging in a destination development process. The program brings together regional stakeholders to develop a long-term strategic plans for destination development in BC, which will all role up into a provincial plan. This includes identifying new ways to develop products and destinations, increasing quality of visitor experiences, and ensuring a high standard of services and amenities are in place to generate and sustain long-term demand for BC’s tourism products. The process also services to identify gaps in products, and addressing inadequate camping capacity has already been identified as a potential provincial priority.The Province is investing $22.9 M over the next 5 years for campsite expansion in both BC Parks and Recreation Sites throughout the province. This includes 1,878 new campsites, 856 in BC parks and 1,022 rec sites. But this still does not address the current shortages. The Province continues to support the sector, and has once gain proclaimed the week after the Victoria Day long weekend as RV and Camping Week in BC. This aligns with Canadian RV & Camping Week, May 22-27, where select campgrounds and dealerships across Canada will help raise funds for Make-A-Wish® Canada and offer special discounts on products and services. Tourism Branch works closely with the BC Lodging and Campgrounds Association to help address barriers to growth for the sector. I will now pass this over to Joss Penny, Executive Director of the Association, to talk about trends and the value of including RV and camping sector in development plans.
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