
 
BC Chicken Marketing Board 
 

Public Accountability and 
Reporting Project (PARP)  
2019 Reporting Period  
 
 
 
 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 



BC Chicken Marketing Board  

  

BCCMB PARP   2  

Contents  

  

  

Contents 
BCFIRB Definitions for use in PARP Reporting………………………………………………………………………..3 

 

Sector Performance Targets………………………………………………….……………………………....................5 

 

Governance………………………………………………………………………………………………………………………..…7 

 

Sector Summary…………………………………………………………………………………………………………………..13 

 
 Total Producer Numbers.……………………………………………………………………………………………..15 
 Total Production Volume……………………………………………………………………………………………..16 
 Sector Entrances and Exits…………………………………………………………………………………………..18 
 Processing……………………………………………………………………………………………………………………20 

 

Quota Management and Movement……………………………………………………………………………………21 

 
 Quota Holdings…………………………………………………………………………………………………………….21 
 Quota Transfers…………………………………………………………………………………………………………...22 
 Growth Quota……………………………………………………………………………………………………..…….…26 
 Quota Retraction………………………………………………………………………………………………………….28 

  

 



BC Chicken Marketing Board  

  

BCCMB PARP   3  

` 

BCFIRB Definitions  

BCFIRB Definitions for use in PARP Reporting  
Licenced Producers  
For the purposes of PARP reporting, unless small lot producers are specified, producer should 
be taken to mean licenced producers or growers, and represents one producer holding a 
licence to produce quota.   

Licenced producers are either established producers or new producers, defined below.  

Established Producers  

Any producers who have been in the sector for 10 years plus a day.  

New Producers  
Producers who have been in the sector for 10 years or less.   

o For supply managed boards, a new producer is anyone who has entered through 
a defined New Entrant Program.  

o For regulated marketing boards new producers are new licence holders who have 
been in the sector for 10 years or less.   
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Sector Performance Targets Reporting  

 Sector Performance Targets  
• Sector performance targets/strategic goals are essential for establishing and 

communicating the future direction and structure of B.C.’s regulated sectors.   
 

• Targets play a key role in supporting decision-making and policy development by the 
boards, BCFIRB and government in the interests of agriculture and the public.  
 
 

1.1  Sector Performance Targets   

Target  Target description  
Target 
status  

All BC chicken 
growers are required 
to be certified and 
retain annual 
certification in the 
CFC Animal Care 
(ACP) and On Farm 
Food Safety (OFFS) 
programs. 

Chicken Farmers of Canada requires all Canadian 
provinces to participate in the CFC Animal Care and On 
Farm Food Safety Programs.  Through our Field Services 
Staff, the BCCMB performs annual on farm audits on all 
registered BC chicken farms.  Our target is 100% annual 
compliance by all growers. 

100% 
certification 
under ACP 
and OFFS 
achieved for 
2019 

All BC chicken 
growers are required 
to be certified in the 
BC Bio Security 
Program on an annual 
basis 

The BC Bio Security Program is unique to the province 
of British Columbia and was developed in response to 
the 2004 Avian Influenza outbreak  Since 2007 this 
program has been mandatory for all registered BC 
chicken growers.  Our target is 100% annual compliance 
by all growers. 

100% 
certification 
of all BC 
chicken 
farms 
achieved for 
2019 
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100% utilization of 
BC’s share of the 
Chicken Farmers of 
Canada (CFC) 
allocation on a cycle 
by cycle and 
annualized basis. 

In order to ensure that the BC chicken value chain is 
able to take full advantage of the opportunity to 
produce its share of the annual market for Canadian 
chicken, the BCCMB works to ensure that its regulations 
and policies enable BC chicken growers to produce 
100% of our share of the national chicken allocation. 

For the seven 
allocation 
periods that 
make up the 
year 2019, BC 
achieved the 
average of 
101% of our 
share of the 
CFC national 
allocation. 

Table 1-1  
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 Governance  
• Effective, strategic and accountable delivery of legislated regulatory responsibilities by boards 

requires good governance and sound decision-making.   
 

2.1  General Governance Tools and Related Regulatory Requirements  

  Indicator  
In place/  

In progress/  
To be started  

Comments/Examples  

Planning and 
reporting  

Strategic Plan   Completed Current 3 year plan was 
concluded at the end of 2019. 

Annual Report  Completed Presented at BCCMB/BCCGA 
meeting on March 5, 2020 
Annual Report 2019 

Annual General Meeting   Completed Presentation of Annual Report 
and appointment of Auditors 
on March 5, 2020. 

Copies of all minutes, orders, reports, rules 
& regulations forwarded to BCFIRB as they 
are made  

In place Forwarded to BCFIRB within 3 
days of approval by BCCMB as a 
standard procedure. 

Rules  

Consolidated Orders up to date & 
published  

In place Industry is notified of any 
amendments by email.  Current 
version of the BCCMB General 
Orders available on BCCMB 
website General Orders  

BCFIRB approved election rules   In progress Submitted to FIRB and awaiting 
approval for next election cycle 

Board and  
staff  

Current member job descriptions   In place Contained in BCCMB policy 
manual.  Chair & Member 

Member orientation (e.g., mandate, role, 
responsibilities, regulatory framework, 
governance)  

 in place  Updated policies In progress in 
the hands of the BCCMB 
Governance committee 

Member training (e.g., role of officers, 
ethics, conflict of interest, fiduciary duties, 
decision-making practices)  

 In place Ongoing  

Staff orientation and training plans   In place Ongoing and amended as 
required. 

Member and staff succession plan as 
applicable  

 In place Updated as required. 

http://bcchicken.ca/BCChickenAnnualReport2019.pdf
http://bcchicken.ca/wp-content/uploads/2020/04/BCCMB-GENERAL-ORDERS-Aug-26-2011.pdf
http://bcchicken.ca/wp-content/uploads/2020/06/Chair-position-description.pdf
http://bcchicken.ca/wp-content/uploads/2020/06/Member-position-description.pdf
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Member performance evaluations (annual)   In place The evaluation process is 
conducted through the BC 
Council of Marketing Boards 
(BCCOMB).  The Chair’s annual 
evaluation is provided to 
BCFIRB. Completed for 2019 

Staff performance evaluations (annual)  In place Staff evaluations are performed 
annually by BCCMB managers.  
The Executive Directors 
evaluation is done by the 
BCCMB Chair and Vice chair. 

Accountability  

Member code of conduct signed   In place Mandatory for each new 
member of the board prior to 
commencing their duties with 
the BCCMB 

Member conflict of interest signed and 
updated annually  

 In place Renewed and updated every 
year in April. 

Transparency  

Governance and operational policies and 
controls up to date and public  

 In place Contained in BCCMB Policy 
Manual, under III Policies on 
the website. Governance 
Policies   

 Table 2-1     
  

http://bcchicken.ca/industry/governance/
http://bcchicken.ca/industry/governance/
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2.2  Financial Accountability and Related Regulatory Requirements  

  Indicator  
In place/  

In progress/  
To be started  

Comments/Examples  

Financial 
statements  

Auditor appointed in accord with Scheme 
requirements (if applicable)  

In place Policy requires RFP for audit 
services to be issued on a 5 
year cycle.  Next RFP to be 
issued for 2022 fiscal. 

Audited financial statements (annual)   In place BCCMB received a clean audit 
report for 2019.  See pages 33-
47 of the 2019 Annual Report 
to find our year-end financial 
statements.  BCCMB Financial 
Statements 2019  

Financial statements presented in annual 
report and at annual general meetings  

In place 2019 report presented on 
March 5, 2020. 

Member 
expenses  

Up to date approved member 
remuneration and expense policy 
consistent with legislation (where 
applicable)  

In place Annual review done by BCCMB 
Governance Committee. COMB 
survey used for comparison 
purposes.  No changes made in 
2019.   

Controls  

Accounting practices are in accord with 
legislation and published standards  

 In place A report is provided annually 
by BCCMB external auditor 

Internal financial controls are in place, and 
reviewed by auditors  

 In place A report is provided annually 
by BCCMB external auditor.  No 
issues identified by our 
auditors in the 2019 
Management Letter.   

Senior staff engaged with budget 
development & approval  

 In place Senior staff prepare draft 
budget for consideration of the 
Governance Committee prior 
to presentation to the Board 
for final  approval 

Accountability  

Operational, program and other 
expenditures using levies collected under 
the NPMA are in accord with purposes of 
the Scheme.  

 In place The BC Chicken Scheme, 
NPMA (BC) and the BCFIRB 
Rainbow Decision used as 
guidance documents. 

http://bcchicken.ca/BCChickenAnnualReport2019.pdf#page=35
http://bcchicken.ca/BCChickenAnnualReport2019.pdf#page=35
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Financial accountability processes and 
policies in place with producer 
associations and other organizations that 
receive funding from boards to carry out 
delegated responsibilities under the 
NPMA.  

 In place Funding and Use report from 
BCCGA which appears in annual 
report on pages 49-51.  BCCGA 
Funding & Use Report  
 
Quarterly review by BCCMB 
Governance Committee.  

 Table 2-2     

    

2.3  Communication and Consultation  

  Indicator  
In place/  

In progress/  
To be started  

Comments/Examples  

Communication  

Active industry communication plan or 
strategy  

 In place Monthly board report 
Email communique as required 

Crisis management communication plan 
or strategy  

 In place Designated media 
spokespersons in place.  BCCMB 
Emergency and Crisis 
Communication Plan in place 
and up to date.   
 

Consultation  

Consultation, as appropriate and 
meaningful, with stakeholders (e.g., 
producers, supply chain, BCFIRB, Ministry 
of Agriculture, national agencies) to 
address sound marketing policy and 
public interest questions.  

In  place Price and Production Advisory 
Committee, Specialty Markets 
Advisory Committee, BC 
representatives at CFC, BC 
attendance and participation at 
CFC provincial managers 
committee, participation in 
COMB, DEPI and ad hoc 
committees such as AMU and SE 
with the Ministry of Ag.  

Stakeholder feedback actioned where 
appropriate (e.g., policy or program 
development)  

 In place Yearly industry satisfaction 
surveys identify areas that need 
to be addressed and acted upon. 

Evaluation  

Avenue for regular stakeholder feedback 
on board operations, processes, policies 
and communications.  

 In place Annual board meeting in 
outlying regions. Board and staff 
attend regional grower 
meetings.  Quarterly meetings 
with BCCGA and PPPABC. 

Table 2-3 
 

http://bcchicken.ca/BCChickenAnnualReport2019.pdf#page=51
http://bcchicken.ca/BCChickenAnnualReport2019.pdf#page=51
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Table 2-3    
2.4   Decision Making  

  Indicator  
In place/  

In progress/  
To be started  

Comments/Examples  

Requirements  

Quorum confirmed prior to decision making  In place Confirmed by chair prior to 
commencement of all Board 
meetings. 

Conflict of interest disclosure and recusals 
recorded  

In place Confirmed by chair prior to 
commencement of all Board 
meetings.  Recusals if any are 
recorded in BCCMB meeting 
minutes. 

Process  

Processes are fair, inclusive, transparent, 
effective and strategic based on the matter 
to be decided.  

In place All decisions of the Board are 
viewed through the lens of 
SAFETI, sound marketing policy 
and orderly marketing. An 
example of a Schedule 15 can be 
found at this link.  Schedule 15 
Example 

Outcome  

Full rationale published for major decisions 
(e.g., including demonstrated application of 
consultation, market and other necessary 
information to reach sound marketing policy 
outcomes; demonstrated use of SAFETI in 
process & outcome)  

 In place SAFETI analyses are posted on the 
public side of the BCCMB website.  
See this link and look at the 
bottom of the page.  Schedule 
15's  

Prompt timing, delivery and publishing of 
decisions  

In place  

 Table 2-4     
  

2.5  Decision Assessment   

Decision Assessment  

Identify key lessons learned regarding process and outcomes from appeals & supervisory reviews:  
 

BCCGA and PPPABC vs BCCMB – Live Price formula 
BCFIRB issued its decision on the appeal heard in October 2018.  The Board was pleased with the 
BCFIRB decision to dismiss the appeals and with the BCFIRB findings, in particular that the Board 
followed a procedurally fair process; the development of a pricing formula was based on a 
procedurally sound process and should remain in place until such time as the Chicken Board 

http://bcchicken.ca/wp-content/uploads/2020/06/2020-06-10-Rendering-during-COVID-19.pdf
http://bcchicken.ca/wp-content/uploads/2020/06/2020-06-10-Rendering-during-COVID-19.pdf
http://bcchicken.ca/industry/bccmb-reports/#schedule-15s
http://bcchicken.ca/industry/bccmb-reports/#schedule-15s
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establishes a new pricing formula; and the upholding of the BCCMB interim live price formula and 
support for the Board’s process and application of SAFETI.   
 
The Board worked to achieve the BCFIRB direction for the BCCMB to issue a decision regarding a 
long term pricing formula not later that period A-161 (February 2020).  The Board attempted to 
address the BCFIRB observation “that open and ongoing communication between the Chicken 
Board, the Primary Processors and the Chicken Growers is essential for the success of BC’s 
chicken industry”.  The Board established a Pricing Working Group (PWG) consisting of processor 
and grower representatives to work with an independent facilitator to propose definitions and 
measures of “reasonable return to growers” and “processor competitiveness in the Canadian 
market” as well as a recommendation for a long term pricing formula.  The PWG met 8 times 
between July 8 and December 31, 2019.  Progress was being achieved; however, 
recommendations had not yet been filed with the Chicken Board.   
 
Cedar Creek Farms vs BCCMB 
Cedar Creek Farms filed an appeal of the Chicken Board’s January 24, 2019 decision to deny the 
request to remove restrictions on the Vancouver Island New Entrant Grower quota.  The BCCMB 
applied for a summary dismissal of the appeal which was granted by BCFIRB on May 10, 2019.   
 
Cedar Creek Farms vs BCFIRB 
Cedar Creek petitioned the BC Supreme Court for a judicial review of the BCFIRB decision to grant 
the summary dismissal application and sought an order to quash the decision of May 10, 2019 
BCFIRB decision and order an remitting the matter back to the BCFIRB.  The case was heard by 
the Courts in October; however, no decision had been issues as of December 31, 2019.   
 
K&M Farms vs BCCMB 
K&M Farms appeals the decision of the Chicken Board that denies a request for annualization of 
its mainstream production.  BCFIRB issued its decision on the appeal heard in June 2018 ruling in 
favour of K&M Farms.  The Chicken Board accepts the BCFIRB appeal panel decision and will 
apply learnings to future decisions.   
 
Rossdown Natural Foods vs BCTMB 
The Chicken Board intervened in the appeal regarding the Turkey Board’s decision to set 
processing costs for custom processing K&M Farms 2019 turkey production.  The implications of 
the prior BCFIRB decision on this matter for the chicken sector as well as the potential for 
precedent prompted the Chicken Board’s intervention.  The BCFIRB appeal panel provided 
commentary on the Chicken Board’s submission which the Chicken Board has taken into 
consideration and will apply in the future as this issue and potential implications for the chicken 
sector remain outstanding. 

Table 2-5   
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  Sector Summary  

    

 

3.1    Reporting Period  
Start date of reporting period  January 1, 2019 

End date of reporting period  
 
December 31, 2019 
 

3.2   Producer Size Definitions  

Small Producer  
 
Under 50,000 kgs  
 

Medium Producer  
 
50,001 kgs to 300,000 kgs 
 

Large Producer  
 
Over 300,001 kgs 
 

3.3          Production Measurements Definitions  
Quota Unit KG Live Weight, 1 bird = 1.929 kgs live 

weight 
 

Production Unit KG live weight 
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3.4     Production Type Definitions  
Production Type  Explanation  

 
Mainstream Quota: 

 

 
Is a class of quota expressed in kilograms of live weight for the production 
and marketing of chicken allotted by the Board.  Mainstream quota is for the 
production of regular broilers, roasters, Cornish, or certified organic, and is 
derived from a commercially available broiler chick stock, such as, but not 
limited to, Hubbard ISA, Cobb Vantress, or Ross Breeders. 
  

 
Regular Broiler 

Chicken 
 

  
Is any chicken (with the exception of Asian Chicken and chicken used for egg 
production) that is under 6 months of age, bred and raised specifically for 
meat production. 
 

 
Certified Organic 

Chicken 
 

 
Is chicken certified as organic by an agency accredited by the Organic 
Associations of British Columbia or such other certifying authority as has 
been recognized by the Board. 
 

 
Specialty Quota: Asian 

Chicken 
 

 
Is a class of quota expressed in kilograms of live weight for the production 
and marketing of chicken allotted by the Board. Specialty quota is designated 
by the Board for the production of specialty chicken including Asian chicken, 
such as Silkies and Taiwanese Chicken. The Board may designate specialty 
quota for the production of innovative new products that do not currently 
exist in the marketplace including those derived from a traditional or 
heritage breed. Effective with the commencement of quota period A-126 
(September 7, 2014) Redbro is no longer classified as Specialty chicken.   
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3.7  Total Production by Producer Type and Region  

Producer type L.M. V.I. Interior North Total 
Producers 

Established Producers                      
216  

                         
*1 

                       
33  

                          
-  

                           
250  

New Producers                        
33  

                         
8  

                       
15  

                         
2  

                             
58  

Total Producers                     
249  

                         
9  

                      
48  

                         
2  

                           
308  

* A new entrant grower is defined as a new entrant until such time as their final issuance of incentive quota has reached its ten year maturity date.  
In the case of Vancouver Island, established growers were issued special incentive quotas under OIC 761 to supply Island Farmhouse Poultry in 
2012.  All but one grower accepted the additional quota.   

 

3.8  Total Production by Producer Size and Region  

Producer Size L.M. V.I. Interior North Total 
Producers 

Small Producers                        
65  

                         
6  

                       
18  

                         
2  

                             
91  

Medium Producers                      
169  

                         
3  

                       
30  

                          
-  

                           
202  

Large Producers                        
15  

                          
-  

                          
-  

                          
-  

                             
15  

Total Producers                     
249  

                         
9  

                      
48  

                         
2  

                           
308  

 

 

 

3.6    Small Lot Producers per Region  
Lower Mainland  22 

Vancouver Island  25 
Interior  75 

North  0 

3.5        Total Farm Cash 
Receipts 

 

$518,983,741.31  
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3.9  Total Production by Production Type and Region  

Production Type L.M. V.I. Interior North Total 
Producers 

Mainstream Broiler                      
204  

                         
9  

                       
48  

                         
2  

                           
263  

Organic Broiler                          
7  

                          
-  

                         
1  

                          
-  

                               
8  

Taiwanese Chicken                        
33  

                          
-  

                          
-  

                          
-  

                             
33  

Silkie Chicken                          
4  

                          
-  

                          
-  

                          
-  

                               
4  

Total Producers                     
248  

                         
9  

                      
49  

                         
2  

                           
308    

Total Production Volume in each Sector  
 

3.10  Total Production by Producer Type and Region  
Producer type  L.M.  V.I.  Interior  North  Total 

Production  
Established Producers  213,283,481 249,081 27,360,993 - 240,893,555 

New Producers  7,856,406 2,436,167 3,935,134 168,345 14,396,052 
Total Production (kg)  221,139,887 2,685,248 31,296,127 168,345 255,289,607 

    

3.11  Total Production by Producer Size and Region  

Producer Size L.M. V.I. Interior North Total 
Production 

Small Producers 18,509,409 224,755 2,619,486 168,345             
21,521,995  

Medium Producers 159,950,480 1,942,240 22,636,489 0           
184,529,209  

Large Producers 42,679,998 518,253 6,040,153 0             
49,238,403  

Total Production     
221,139,887  

        
2,685,248  

      
31,296,127  

            
168,345  

          
255,289,607  
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      3.12  Total Production by Production Type and Region  
 

Production Type L.M. V.I. Interior North Total 
Production 

Mainstream Broiler     
204,691,482  

         
2,685,248  

      
31,116,369  

            
168,345  

          
238,661,444  

Organic Broiler          
8,240,543  

                          
-  

            
179,758  

                          
-  

               
8,420,301  

Taiwanese Chicken          
7,052,042  

                          
-  

                          
-  

                          
-  

               
7,052,042  

Silkie Chicken          
1,155,820  

                          
-  

                          
-  

                          
-  

               
1,155,820  

Total Production    
221,139,887  

        
2,685,248  

      
31,296,127  

            
168,345  

          
255,289,607  

    

3.13  Quota Utilization  
  

Average Quota Utilization   

118% for the 7 cycles in 2019   
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Sector Entrances and Exits  
  

3.14  New Producers Entering the Regulated Sector  

  Lower 
Mainland 

Vancouver 
Island Interior North Total 

# of New Licenced 
Producers 

                         
2  

                          
-  

                          
-  

                          
-  

                               
2  

Total                          
2  

                         
-  

                         
-  

                         
-  

                               
2  

 
 

3.15  All Producers Exiting the Regulated Sector   
  

  Lower 
Mainland 

Vancouver 
Island Interior North Total 

Licenced Producer < 5 years                          
1  

                          
-  

                          
-  

                          
-  

                               
1  

Licenced Producer 5- 10 
years 

                         
-  

                         
1  

                         
1  

                          
-  

                               
2  

Licenced Producer 10 years+                          
5  

                          
-  

                          
-  

                          
-  

                               
5  

Total                          
6  

                         
1  

                         
1  

                         
-  

                               
8  
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3.16   New Producers Entering the Supply Managed Sector   

  

 

  

3.17  All Producers Exiting the Supply Managed Sector   
  

 Lower 
Mainland 

Vancouver 
Island Interior North Total 

  

# of 
Prod
ucers 

Total 
Quota 

# of 
Prod
ucers 

Total 
Quota 

# of 
Produc

ers 

Total 
Quota 

# of 
Produ
cers 

Total 
Quota 

# of 
Prod
ucer

s 

Total 
Quota 

New 
Entrant < 5 

years 

                          
-  

                          
-  

                          
-  

                          
-  

                                 
-  

                         
-  

                         
-  

                         
-  

                        
-  

                        
-  

New 
Entrant 5- 

10 years 

                          
-  

                          
-  

                         
1  

               
15,898  

                                
1  

             
19,090  

                         
-  

                         
-  

                       
2  

             
34,988  

Other < 5 
years 

                         
1  

               
38,578  

                          
-  

                          
-  

                                 
-  

                         
-  

                         
-  

                         
-  

                        
1  

              
38,578  

Other 5- 
10 years 

                          
-  

                          
-  

                          
-  

                          
-  

                                 
-  

                         
-  

                         
-  

                         
-  

                        
-  

                        
-  

Any 
producer 10 

years + 

                         
5  

            
304,459  

                          
-  

                          
-  

                                 
-  

                         
-  

                         
-  

                         
-  

                       
5  

          
304,459  

Total                          
6  

            
343,037  

                         
1  

               
15,898  

                                
1  

             
19,090  

                         
-  

                         
-  

                        
8  

           
378,025  

 Lower Mainland Vancouver 
Island Interior North Total 

  

# of 
Produc

ers 

Total 
Quota 

# of 
Pro
duc
ers 

Total 
Quota 

# of 
Producer

s 

Total 
Quota 

# of 
Produc

ers 

Total 
Quota 

# of 
Produc

ers 

Total 
Quota 

New 
Entrant 

Program 

                         
-  

                         
-  

                          
-  

                          
-  

                                 
-  

                         
-  

                         
-  

                         
-  

                        
-  

                        
-  

Other                          
2  

            
170,825  

                          
-  

                          
-  

                                 
-  

                         
-  

                         
-  

                         
-  

                       
2  

          
170,825  

Total                          
2  

            
170,825  

                          
-  

                          
-  

                                 
-  

                         
-  

                         
-  

                         
-  

                        
2  

           
170,825  
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Processing in each Sector  

• This table reports on the provincial processing capacity within the commodity sector.   
 

3.18  Total Number of Processors by Type  
 
Processor Size LM VI INT NOR Total 

Federal                          
8  

                          
-  

                         
1  

                          
-  

                               
9  

Provincial                          
2  

                    
4  

                    
8  

                    
3  

                             
17  

Total                       
10  

                         
4  

                         
9  

                         
3  

                             
26  
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 Quota Management and Movement  
• Monitoring the current structure and status of the supply managed sectors plays a key role in 

informing strategic decision-making and policy development by commodity boards, BCFIRB, 
government and industry, in the interests of agriculture and the public.  

 

Quota Holdings  
  

4.1  Quota Holdings by Producer Type and Region  
 

Producer type L.M. V.I. Interior North Total 
Producers 

Established Producers     
26,409,609  

             
37,650  

       
3,315,435  

                        
-  

       
29,762,694  

New Producers       
1,240,176  

          
524,417  

          
566,874  

             
27,434  

          
2,358,901  

Total Quota Holdings     
27,649,785  

          
562,067  

      
3,882,309  

            
27,434  

       
32,121,595  

   

  

4.2  Quota Holdings by Producer Size and Region  
 

Producer Size L.M. V.I. Interior North Total 
Producers 

Small Producers        
1,840,650  

          
251,514  

          
568,666  

             
27,434  

          
2,688,264  

Medium Producers     
19,609,807  

          
310,553  

       
3,313,643  

                        
-  

       
23,234,003  

Large Producers        
6,199,328  

                        
-  

                        
-  

                        
-  

          
6,199,328  

Total Quota Holdings     
27,649,785  

          
562,067  

      
3,882,309  

            
27,434  

       
32,121,595  
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4.3  Quota Holdings by Production Type and Region  

 

 Production Type L.M. V.I. Interior North Total 
Producers 

Mainstream Broiler/Organic 
Broiler 

    
26,623,977  

          
562,067  

       
3,882,309  

             
27,434  

       
31,095,787  

Taiwanese Chicken/Silkie Chicken        
1,025,808  

                        
-  

                        
-  

                        
-  

          
1,025,808  

Total Quota Holdings     
27,649,785  

          
562,067  

      
3,882,309  

            
27,434  

       
32,121,595  

 

 

Quota Transfers  
 

 BCFIRB Directed Quota Transfer Assessments and Exemptions  

Assessed Transfers  Exempt Transfers  

• The first time new entrant quota is 
transferred it is subject to a ten year 
declining transfer assessment  
(10/10/X) per QATE 2018.  

• The first time quota issued by a board 
less than 10 years ago is transferred 
between non-exempt persons, it is 
subject to a ten year declining transfer 
assessment (10/10/X) per  
QATE 2018  

• The first time quota (excluding new entrant quota) issued by a 
board is transferred between the following exempt persons:  
o BHEC, CMB, EMB, MMB, TMB:  

 Spouse, sons, daughters (2005)  
 For business reorganization purposes where 

ownership percentages don’t change (2005)  
 Siblings where the quota being transferred remains 

attached to the farm in question (2007) o MMB 
only:  

 Nieces, Nephews and Grandchildren of quota 
holders and the spouses of quota holders. (2015)  

 Non-family members where quota remains attached 
to the farm in question, for succession purposes.  
(2019)  
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 4.4  Quota Transfer Restrictions  

 

Transfer Restrictions  
1.  Quotas issued under the New Entrant Program for Growers are restricted: 

• To the region where they are issued (Lower Mainland, Island or Interior) 
for as long as a commercial processor is operating in their region. 

• To the processor which they have been directed by the board until their 
final issuance of new entrant (incentive quota) has reached its 10 year 
maturity date. 
 

 2.  Interior Quota is restricted to the Interior region and may not be transferred 
to another region of the province with the following exception found in Part 41, 
section 41.6 of the BCCMB General Orders:  A grower registered in the Interior for 
at least two years may make application to the Board to relocate his entire quota 
anywhere in the province.  Further, section 41.7 states:  Where the Board has 
approved a relocation of quota to a new production unit in accordance with 
section 41.6, no transfer of the relocated quota will be approved by the Board 
before a date two years following the date of actual relocation of the quota. 
 
3.  Vancouver Island Quota has the following restriction found in Part 40 of the 
General Orders which states in Section 40.3:  In accordance with Order in Council, 
number 761, approved June 1, 2000, the Board must not permit a disposition or 
transfer of quota issued to a person to produce regulated product on Vancouver 
Island to any area of the Province other that Vancouver Island unless the Board 
sets aside quota exclusively for purposes of the production of regulated product on 
Vancouver Island in an amount equal to the amount the Board permits disposed of 
or transferred off Vancouver Island. 
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 4.5  Total Transfer Volume by Transfer Type  
 

Transfer Volume by Transfer Type 
# of assessed transfers                           

2  

Volume of assessed transfers                 
30,558  

# of exempt transfers                         
51  

Volume of exempt transfers              
883,694  

# of exempt family transfers                         
22  

Volume of exempt family transfers           
1,983,582  

# of non-exempt family transfers   
Volume of non-exempt family transfers   

Total # of all transfers                         
75  

Total quota of all transfers           
2,897,834  

Total quota assessment collected                   
8,148  
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 4.6  Total Transfer Volumes by Quota Type  
 

Total Transfer Volume by Quota Type 
# of Mainstream Quota Transfers                         69  

Volume of Mainstream  Quota Transfers           2,852,425  
# of Specialty Quota Transfers                           6  

Volume of Specialty  Quota Transfers                 45,409  
Total # of all transfers                         75  

Total quota of all transfers           2,897,834  
   

  
 

 4.7  Transfers by Producer Type  
 

Producer Type Transfer From Transfer To 
# of Transfers Total Quota # of Transfers Total Quota 

Established Producers                          
66  

          
2,717,491  

                         
55  

          
2,468,066  

New Producers                            
9  

              
180,343  

                         
20  

              
429,768  

Total                         
75  

          
2,897,834  

                        
75  

          
2,897,834  

     

   

 

 4.8  Transfers by Producer Size  
 

Producer Size Transfer From Transfer To 
# of Transfers Total Quota # of Transfers Total Quota 

Small Producers                          
27  

              
305,145  

                         
22  

              
257,879  

Medium Producers                          
46  

          
1,919,986  

                         
36  

          
1,606,495  

Large Producers                            
2  

              
672,703  

                         
17  

          
1,033,460  

Total                         
75  

          
2,897,834  

                        
75  

          
2,897,834  
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 4.9  Transfers by Region  

 

Region Transfer From Transfer To 
# of Transfers Total Quota # of Transfers Total Quota 

Lower Mainland                          
62  

          
2,686,478  

                         
61  

          
2,675,874  

Vancouver Island                            
1  

                
15,898  

                           
3  

                
73,768  

Interior                          
12  

              
195,458  

                         
11  

              
148,192  

North                             
-  

                            
-  

                            
-  

                            
-  

Total                         
75  

          
2,897,834  

                        
75  

          
2,897,834  

   

Growth Quota  

• These tables to report any growth quota issued to producers due to an increase in overall 
quota holdings in B.C. that occurred during the reporting period.   
 

• Statistics are broken down by established and new producers, and the number of 
producers who received quota within each category and the volume of growth quota they 
received.  

   

4.10  Growth Quota Basic Info  
The BCCMB announced a 20% specialty quota expansion in 2019:   
  

Growth Quota Allocation Basic Stats 

Date(s) of allocation 
June 9, August 4, 

September 29, 
November 24, 2019. 

Total volume of allocation 
     

   278,975 kilograms 
 

# of producers who accepted growth quota                                        35 
 

# of producers who turned down growth quota 
  

                                        0 
  

# of producers ineligible for growth quota                                            0  
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4.11  Growth Issued by Region  

 

Region 
Established 
Producers New Producers All Producers 

# of 
Producers 

Total 
Quota 

# of 
Producers 

Total 
Quota 

# of 
Producers 

Total 
Quota 

Lower Mainland                    
-  

                   
-  

                
36  

      
158,059  

                
36  

     
158,059  

Vancouver Island                    
-  

                   
-  

                   
-  

                   
-  

                   
-  

                   
-  

Interior                    
-  

                   
-  

                   
-  

                   
-  

                   
-  

                   
-  

North                    
-  

                   
-  

                   
-  

                   
-  

                   
-  

                   
-  

Total                    
-  

                   
-  

                
36  

      
158,059  

                
36  

     
158,059  

   

    
4.12  Growth Issued by Producer Size  

 

 Producer Size 
Established 
Producers New Producers All Producers 

# of 
Producers 

Total 
Quota 

# of 
Producers 

Total 
Quota 

# of 
Producers 

Total 
Quota 

Small Producers                    
-  

                   
-  

                
34  

      
125,777  

                
34  

     
125,777  

Medium 
Producers 

                   
-  

                   
-  

                   
2  

        
32,282  

                  
2  

       
32,282  

Large Producers                    
-  

                   
-  

                   
-  

                   
-  

                   
-  

                   
-  

Total                    
-  

                   
-  

                
36  

      
158,059  

                
36  

     
158,059  
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 4.13  Growth Issued by Production Type  

Production 
Type 

Established 
Producers New Producers All Producers 

# of 
Producers 

Total 
Quota 

# of 
Producers 

Total 
Quota 

# of 
Producers 

Total 
Quota 

Specialty Chicken                    
1  

        
11,054  

                
35  

      
147,005  

                
36  

     
158,059  

Total                   
1  

       
11,054  

                
35  

      
147,005  

                
36  

     
158,059  

 

    
Quota Retraction  

• These tables report any quota retracted from producers to manage overall production in 
B.C.  

• Statistics are broken down by established and new producers, and the number who had 
quota retracted within each category, and volume of retracted quota.   

• These tables do not include any transfer assessments or penalties.  
  

4.14  Quota Retracted by Region  
 

Region 
Established 
Producers New Producers All Producers 

# of 
Producers 

Total 
Quota 

# of 
Producers 

Total 
Quota 

# of 
Producers 

Total 
Quota 

Lower Mainland                    
-  

                   
-  

                   
-  

                   
-  

                   
-  

                   
-  

Vancouver Island                    
-  

                   
-  

                   
1  

          
5,215  

                  
1  

          
5,215  

Interior                    
-  

                   
-  

                   
1  

          
2,933  

                  
1  

          
2,933  

North                    
-  

                   
-  

                   
-  

                   
-  

                   
-  

                   
-  

Total                    
-  

                   
-  

                   
2  

          
8,148  

                  
2  

          
8,148  
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4.15  Quota Retracted by Producer Size  

 

Producer Size 
Established 
Producers New Producers All Producers 

# of 
Producers 

Total 
Quota 

# of 
Producers 

Total 
Quota 

# of 
Producers 

Total 
Quota 

Small Producers                    
-  

                   
-  

                   
2  

          
8,148  

                  
2  

          
8,148  

Medium 
Producers 

                   
-  

                   
-  

                   
-  

                   
-  

                   
-  

                   
-  

Large Producers                    
-  

                   
-  

                   
-  

                   
-  

                   
-  

                   
-  

Total                    
-  

                   
-  

                   
2  

          
8,148  

                  
2  

          
8,148  

   

  

4.16  Quota Retracted by Production Type  
 

Production 
Type 

Established 
Producers New Producers All Producers 

# of 
Producers 

Total 
Quota 

# of 
Producers 

Total 
Quota 

# of 
Producers 

Total 
Quota 

Mainstream 
Broiler 

                   
-  

                   
-  

                   
2  

          
8,148  

                  
2  

          
8,148  

Total                    
-  

                   
-  

                   
2  

          
8,148  

                  
2  

          
8,148  
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