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Presenter
Presentation Notes
Thank you for the introduction Dawn

I am presenting today from Port Moody. The traditional territories of the Coast Salish Peoples – the Squamish, Muskwiam and Coquitlam bands visited the inlet frequently.  

Today I am going to present information on:

Who are the BC Campground and RV sector players�
The Economic Value of Camping�
Market Demand for Camping in BC�
Market Segmentation of campers in BC�
Nights Spent Camping by campers and RVers�
The Equipment Used�
And the  current Trends in the industry


mailto:jpenny@bclca.com
https://www.travel-british-columbia.com/
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The main providers of camping and RVing services in BC 

 Provincial campgrounds (BC Parks operated by Park Facility Operators)  

 Privately operated campgrounds and RV parks (including municipal and First Nation campgrounds)  

 National campgrounds (Parks Canada) 

 Recreation Sites and Trails BC (operated by the provincial government and contracted groups)  

 RV Rental fleet 

 RV Dealers 

 Retail 

 Ancillary Services 

 Manufacturing 

Presenter
Presentation Notes
This slide shows the main providers of camping and RVing Services in BC.

There are over 1,500 market ready campgrounds in British Columbia representing over 50,000 campsites – source Camping and RVing BC Coalition 

Provincial campgrounds operated for BC Parks by Park Facility Operators generally have a 180 day operating season from May to October. BC Parks operates 340 accessible campgrounds with over 11,000 sites approximately 55% are reservable while 45% remain on a first-come, first-serve basis. 

Privately operated campgrounds and RV parks including municipal and First Nation campgrounds operate for a 230 day season with an average occupancy reported of 40.45% (May – Oct).  There are over 500 campgrounds in this group managing more than 30,000 campsites throughout the province. 

National campgrounds - Parks Canada operate seven national parks in British Columbia and manage 14 campgrounds.

Recreation Sites and Trails BC operated by the provincial government and partners manage more than 1,200 backcountry locations throughout the province. These sites commonly include campgrounds, day-use areas, boat launches and other facilities.

The RV Rental fleet operates largely for the international market and has 3,500 rental vehicles stationed in Calgary and Vancouver. The vehicles are rented for an average of 110 days per vehicle and represent 385,000 campsite nights. 

RV Dealers those companies involved in the sale and servicing of RVs, Trailers and Motorhomes.

Retail: Other companies selling recreational products for camping include Cabellas, Sporting Stores, Walmart, Canadian Tire, Mountain Equipment Coop for instance.

Ancillary services such as RV storage, Insurance i.e. ICBC and Sani-dumps.

Manufacturers of camping and RVing products i.e. .Coleman, Northern Lite, Winnebago, Airstream
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Indicators* RV 
Retail 

RV 
Manufacturing 

Travel 
Expenditures 

Other 
expenses 

Total 
Canada 

Initial Expenditures  
3.9 G$ Campers direct and indirect expenses, RV dealers’ 762 M$ 310 M$ 2.0 G$ 848 M$ 

profit margin, RV manufacturing sales. 

Gross Output 
Gross expenses of all product and service providers, 1.6 G$ 638 M$ 4.0 G$ 1.8 G$ 8.1 G$ 
expenses incurred due to increase of economic activity. 

Wages and Salaries 
Workforce salaries and social benefits. 

645 M$ 265 M$ 1.4 G$ 633 M$ 2.9 G$ 

Jobs 
Total number of employees, based on a full time week 11,550 3,290 31,800 13,780 60,420 
of 40 hours over a one year period (FTE). 

Tax Income 
Sales taxes and income taxes. 

233 M$ 61 M$ 501 M$ 241 M$ 1.0 G$ 

GDP Basic Price 977 M$ 264 M$ 2.4 G$ 1.0 G$ 4.7 G$ 

*Numbers were rounded.  M : Million − G : Billion 

Summary for 
Canada Total of the 
Impact of the 
Camping Industry 

Summary for British 
Columbia of the 
Impact of the 
Camping Industry 

Presenter
Presentation Notes
2015 Canadian Camping and RVing Council study Economic Impact and Trend Analysis of the Canadian Camping Industry

The subsectors of the industry contribute for a total of 4.7 billion dollars to the Canadian economy.  The numbers are broken down into:

RV and Camping Retail Activities
RV Manufacturing
Travel Expenditures – includes recreation, campsite rentals, food, beverages and fuel
Other Expenses – insurance, maintenance and/or storage of RV units.

Overall, the camping industry is also an important contributor of tax revenues, with total taxes reaching more than 1 billion dollars in 2014, through taxes on products, taxes on production and income taxes.

60,000 people employed in Canada and 7,200 in British Columbia – the GDP in BC is around $606 million

GDP: The total value of all final goods and services produced by a country’s economy, net of imports. GDP does not include the value of imports
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BC WA* 

Camped/RVed  
in the past 2 years 34% 

28% Likely to camp/RV in BC  
in next 2 years (4 or 5) 

Camped/RVed  
in the past 2 years 28% 

77% Likely to camp/RV in BC  
in next 2 years (4 or 5) 

4,060,100* BC Residents (over 15) 

875,358 Potential Market Size 

Camped/RVed  
in the past 2 years 33% 

56% Likely to camp/RV in BC  
in next 2 years (4 or 5) 

3,466,000* Alberta Residents (over 15)   

640,517 Potential Market Size 

5,656,048**  Washington State Residents       

538,456  Potential Market Size 

1,136,828 BC Campers (over 15) 1,143,780  Alberta Campers (over 15) 1,923,056  Washington State Campers (over 15) 

*2016 Statistics Canada census population estimates. 
**2016 US Census Data 

Presenter
Presentation Notes
2018 Camping and RVing BC Council BC Camping Industry Benchmarking Google Consumer Survey Results – Align Consulting

Of the three short haul markets studied, there are about 2,054,330 campers that are likely to camp/RV in BC in next 2 years.  

BC campers (43%) comprise the largest share, 

followed by Alberta campers (31%) 

and Washington State campers (26%).

The market size in BC is 875,358 residents.
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BC Camping/RV Analysis – October 2017 - by Environics Analytics shows that the BC camping profile 
is made up of four groups. 
 
• Empty Nest Explorers are middle aged - mature, middle class couples and older families, 55-64 

years old. 30% have children living at home. 16.9% or 319,997 households. 
 

• Affluent Adventurers are middle aged - mature, affluent couples and families, 55-64 years old. 
45% have children living at home. 14.6% or 276,218 households. 
 

• Millennial Couples are younger, middle class couples and young families, 25- 34 years old. 38% 
have children living at home. 7.6% or 144,086 households. 
 

• Rustic RVers  are middle aged - mature, upper – middle class couples and families, 55-64 years 
old. 38% have children living at home. 5.4% or 101,836 households. 

Presenter
Presentation Notes
BC Camping/RV Analysis – October 2017 -  Environics Analytics shows that the BC camping profile is made up of four groups.

Each Camping/RV Group is made up of a combination of PRIZM Clusters, similar in demographic and psychographic characteristics.

The BC Camping/RV Profile is made up of four groups, 

Empty Nest Explorers are the largest at 16.9% or 319,997 households. 
Affluent Adventurers are the second largest at 14.6% or 276,218 households. 
Millennial Couples are the third largest at 7.6% or 144,086 households 
and Rustic RVers are the smallest group at 5.4% or 101,836 households.

Together they make up 44.5% of the Total Households in BC (1,896,321).
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Presenter
Presentation Notes
Studies show that campers take an average of 4 camping trips per year.

RV users spent on average almost 2.5 times more nights camping compared to tent users, and visit more places in the year.

Taking BC’s 1,500 campgrounds representing 50,000 campsites and applying the average of the reported occupancy for both serviced and unserviced sites, with an average operating season of 200 days (a blend of private sector and government), the annual number of overnight site rentals can be stated as 50,000 sites x 200 days x 40.45% occupancy = 4.04 million nights. 

Top reasons cited for camping are to rest/relax/getaway and to enjoy nature. 
Tent users put more emphasis on nature (77% tent vs. 68% RV) whereas RV users place more importance on the social aspect (52% vs. 41%).
The most popular activities while camping are campfires (89%) and then hiking or walking around (81%).
Overall campground appearance/environment, cleanliness and price are the top three criteria for selecting a campground.  
Reliable WiFi is the top new service campers are seeking
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Presenter
Presentation Notes
Overall, the most popular camping/RVing equipment used was a tent or tent trailer.  �
About half of campers used a tent or tent trailer over the past 2 years.�
Alberta campers (34%) were most likely to use a trailer/fifth wheel or truck camper compared to BC resident (24%) and Washington State (20%) campers. �
More BC campers (22%) had camped in a cabin or cottage compared to Washington State (18%) and Alberta (15%) campers.




CAMPING & RVING DEVELOPMENT TRENDS AND DEMAND 

 Shortage of Overnight Campsites 
 

 Redevelopment Potential 
 

 Business Diversification 
 

 Millennial Campers 
 

 Baby Boomers 
 

 Technology - such as https://www.rvezy.com/ and https://ca.outdoorsy.com/  8 

Presenter
Presentation Notes
Shortage of Overnight Campsites  - In 2016 the media reported that there was a shortage of overnight campsites in peak demand times. The focus was largely on BC Parks but many private campgrounds reported full occupancy in July and August and limited room for occupancy growth May – June and September. 

Redevelopment Potential - Private Campgrounds and RV Parks are being targeted and redeveloped for other uses to satisfy investment opportunity and change of use demands from local governments.  And because existing aging Infrastructure of Campgrounds and RV Parks make them less desirable to maintain as going concerns.

Business Diversification - Private Campground and RV Park Operators are diversifying to have winter rentals, cabins, yurts and year round seasonal RV rentals to make their business economically sustainable. – Glamping trend is appearing with high end rentals of tents, trailers and Otentiks.

Millennial Campers - New era of millennial campers looking for a lifestyle choice and the use of technology allows them more days to camp/RV. Many are choosing to live in RV’s year round.

Baby Boomers The baby boomers are retiring and taking up RVing in large numbers.

Technology is enabling more demand with services such as https://www.rvezy.com/ and https://ca.outdoorsy.com/ renting privately owned RVs that were previously stored, creating more vehicles on the road and increasing campsite demand.

I will now pass this over to Chris Bower to talk about NK’MIP Campground & RV Park in Osoyoos and the Local Economic Impact


https://www.rvezy.com/
https://ca.outdoorsy.com/
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